
Curriculum vitae lnserati totografia. (rubrica tacultativa. vezi instruqiunile) 

Europass 

lnformatii personale 
Nume I Prenume Edu Tudor 

Adresa(e) 

Telefon(oane) 

Fax( uri) 

••••lllllllil•••••· sector 2, Bucure~ti 
Mobil: 

E-mail(uri)  tudor.edu@profesor.rau.ro 

Nationalitate(-tati) Romana 

Data na~terii 27,10,1975 

Sex M 

Locul de munca vizat I 
Domeniul ocupational 

Experienta profesionala 

Perioada 01 .10.2014 - prezent 

Functia sau postul ocupat 1 Conferentiar universitar doctor 

Activitati ~i responsabilitati principale Predau: curs §i seminar de Marketing strategic; curs de Comportamentul 
consumatorului; curs de Marketing ~i marturi; curs de Marketingu/ organiza(iilor non
profit; curs §i seminar de Analiza date/or utiliztmd SPSS; curs §i seminar de Market 
research and data analysis; curs §i seminar de Global strategic marketing; curs §i 
seminar de Segmentation and positioning strategies 
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Numele ~i adresa angajatorului Universitatea Romano-Americana, 8d. Expozifiei nr. 18 
Tipul activitatii sau sectorul de activitate Educatie 

Educatie 'i formare 

1 o1.1o.2o1o-3o.o9.2014 
Lector universitar doctor 
Am predat: curs §i seminar de Marketing strategic; curs §i seminar de Gomportamentul 
consumatorului; curs §i seminar de Analiza date/or utilizand SPSS; seminar de Cercetari 
de marketing; curs de 828 marketing 
Universitatea Romano-Americana, 8d. Expozitiei nr. 18 
Educafie 

01.02.2005 - 01 .06.2011 
Gadru didactic asocial 
Am predat: seminarii de Marketing international, Marketing, Marketing strategic, 
Marketing direct 
Academia de Studii Economice, 8ucuresti, Gaderea 8astiliei nr. 2-10, 8ucure§ti 
Educafie 

01 .09.2003- prezent 
Economist- specialist marketing 
Manager adjunct- Departamentul de Internet ~; Comunicatii de date- ldentificarea de 
oportunitati de afaceri, negocieri de contracte, vanzari, management de proiect 
SG ITG- Institutul pentru Tehnica de Galcul S.A., Galea Floreasca 167, 8ucure§ti 
Tehnologia lnformafiei §i Comunicatii 

20,09,1999- 31,08,2003 
Account Manager- Departamentul de Servicii Internet 
Negocierea de contracte de fumizare a serviciilor Internet cafre clienti romani §i straini; 
Gestionarea clientilor straini §i a unei parfi a clienfilor romani din cadrul Departamentului 
de Servicii Internet; Desfa§urarea de activitati de natura promofionala §i cercetare de 
marketing 
SG ITG- Institutul pentru Tehnica de Galcul S.A., Galea Floreasca 167, 8ucure§ti 
Tehnologia lnformafiei §i Gomunicafii 

Perioada lunie-iulie 2019 
Calificarea I diploma obtinuta Abilitare in Marketing 

Disciplinele principale studiate I 
competente profesionale dobandite 

Numele ~i tipul institutiei de invatamant Academia de Studii Economice, Bucure~ti 
I furnizorului de formare 
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Nivelul in clasificarea national~ sau 
international~ 

Proiecte de cercetare
dezvoltare/g rantu rl 

Calitatea in cadrul proiectului 
( director/membru) 
Sursa de finantare 
Volumul finantarii 

Octombrie 2010 - Aprilie 2011 
Certificat de Absolvire 
Curs postuniversitar de pregatire Psihopedagogica (nivelurile 1 §i 2) 
Universitatea Tehnic~ de Constructii, Bucure~ti 

Februarie- Martie 2010 
Certificat de Absolvire 
Curs Manager Proiect 
CEDES Cercetare-Dezvoltare, Bucure~ti 

Decembrie 2009 - lanuarie 2010 
Certificat de Absolvire 
Curs Formator 
CEDES Cercetare-Dezvoltare, Bucure~ti 

Noiembrie 2003 - Iuiie 2007 
Doctoral- Diplom~ de Doctor 
$tiinta Economie, Specializarea Marketing 
Academia de Studii Economics, Bucure~U 

Octombrie 2001 - Aprilie 2003 
Masterat- Diplom~ de Master 
Master in Marketing ~i Comunicare in Afaceri 
Academia de Studii Economics, Bucure~ti 

Octombrie 1995 -August 1999 
Studii de licenta - Diplom~ de licenta 
Facultatea de Comert- Specializarea Marketing 
Academia de Studii Economice, Bucure~ti 

I lanuarie 1993- Decembrie 1994 
Studii liceale - Diploma liceu 
Cape Town High School-Africa de Sud 

Septembrie 1990 - Noiembrie 1992 
Studii liceale 
Liceul C.A. Rosetti, Bucure~ti 

18 proiecte nationals de cercetare ~i 1 proiect international de cercetare (a se vedea 
Anexa 1) 

3 proiecte in calitate de responsabil de proiect din partea partenerului (a se vedea 
Anexa 1) 
Surse de fin an tare nation ale ~i internationals (a se vedea Anexa 1) 
A se vedea Anexa 1 pentru volumul finantarilor 

Premil sau alte elemente de Premiul2 pentru proiect cu dezvoltare tehnologica acordat de Autoritatea National~ 
recunoastere a contributiilor pentru Cercetare $tiin\ifica in anul2006 pentru proiectul SIGOAEIAM- Sistem Integral 

stiintifice ale candidatului de Gestionare ~i Optimizare a Exploatarii lzvoarelor de Apa Minerala 
I I 

Aptitudini 'i competente 
personale 

Limba(i) matema(e) Romana 
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.• 

Limba(i) straina(e) cunoscuta(e) 

Autoevaluare 

Nivel european (*) 

Limba Engleza 

Limba Afrikaans 

Competente ~i abilitati sociale 

Competente ~i aptitudini 
organizatorice 

Competente ~i aptitudini tehnice 

intelegere Vorbire Scriere 
Ascultare Citire Participare Ia 

conversatie 
Discurs oral Exprimare scrisa 

C2 Utilizator C2 Utilizator C2 Utilizator C2 Utilizator 
experimental experimental experimental experimental 

C2 Utilizator 
experimental . 

A
2 

Utilizator A2 Utilizator Utilizator A2 Utilizator 
elementar elementar A2 elementar elementar 

A2 Utilizator 
elementar 

t) Nivelul Cadrului Eurooean Comun de Referinta Pentru Limbi Straine 

Spirit de echipa- munca in echipa este esentiala in cadrul companiei SC lTC SA, 
atat datorita specificului domeniului de activitate, cat ~ i strategiei firmei; 
Capacitate foarte bun a de comunicare atat pe nivel vertical, cat ~i orizontal; 
Adept al cooperarii cu loti colegii din cadrul organizatiei 

Sunt directorul departamentului de management-marketing din februarie 2016 in 
cadrul Universitatii Romano-Americane 
Coordonez echipe de proiect in cadrul companiei SC lTC SA; 
Gestionez interfata companiei SC lTC SA cu clienti mari ~i straini, cum ar fi : 
Ambasada lndoneziei sau Ambasada Malaieziei 
Am fost responsabil de proiect in 3 mari teme de cercetare, gestionand 13450001ei 
in perioada 2007-2011 ~i in cadrul unui proiect POSDRU in perioada 2012-2014 

Competente ~i aptitudini de utilizare Operare calculator: Word, Excel, Power Point, SPSS, Baze de date; Windows SO 
a calculatorului 

Competente ~i aptitudini artistice 

Alte competente ~i aptitudini Capacitate de munca sustinuta, 
curiozitate intelectuala, 
capacitate rapida de a invata. 
integrare u~oara in echipa 

Permis(e) de conducere Categoria B 

lnformatii suplimentare - Publicatii: 2 carti ~i 2 capitole, 32 articole indexate in baze de date internationale 
Proiecte de cercetare nationale obtinute pe baza de competitie: 18, din care 3 in 
calitate de responsabil de proiect; 1 proiect international de cercetare (membru) 
Stagiul militar satisfacut 

Anexe Lista lucrarilor publicate ~i a proiectelor de cercetare (Anexa 1) 

Declar pe propria raspundere ca datele prezentate sunt in conformitate cu realitatea. 

Data completarii: \701. W 7.A:J Semnatur~ 
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Car1i de specialitate publlcate in edituri recunoscute 

Cb.1 . Doinita Ciocirlan, lacob Catoiu, Nicoleta Rossela Dumitru, lliuta Costel Negricea, Tudor Edu, Anca Cruceru, Emanuela 

Avram, Alina Avrigeanu, Licenta 2019 pentru absolvenfii anul Ill Zl §i FR, Facultatea de Management-Marketing, Editura Pro 

Universitaria, 12 pag. contributie proprie (126-137/160), Bucure~ti, 2019, ISBN 978-606-28-0914-0, CNCSIS, cod 102 

Cb.2. Doinita Ciocirlan, lacob Catoiu, Nicoleta Rossela Dumitru, lliuta Costel Negricea, Tudor Edu, Anca Cruceru, Emanuela 

Avram, Alina Avrigeanu, Licenta 2018 pentru absolvenfii anul Ill Zl §i FR, Facultatea de Management-Marketing, Editura Pro 

Universitaria, 12 pag. contributie proprie (126-137/162), Bucure~ti. 2018, ISBN 978-606-28-0733-7, CNCSIS, cod 102 

Cb.3. Doinita Ciocirlan, lacob Catoiu, Marius Dan Daloia, Nicoleta Rossela Dumitru, lliuta Costel Negricea, Tudor Edu, Anca 

Cruceru, Emanuela Avram, Alina Avrigeanu, Licenta 2017 pentru absolvenfii anu/111 Zl §i FR, Facultatea de Management-Marketing, 

Editura Pro Universitaria, 11 pag. contributie proprie (118-128/151 ), Bucure~ti, 2017, ISBN 978-606-26-0726-5, CNCSIS, cod 102 

Cb.4. Doinita Ciocirlan, lacob Catoiu, Marius Dan Dalota, Nicoleta Rossela Dumitru, lliuta Costel Negricea, Diana Soca, Tudor Edu, 

Anca Cruceru, Emanuela Avram, Alina Avrigeanu, Licenta 2016 pentru absolventii anu/111 Zl §i FR, Facultatea de Management

Marketing, Editura Pro Universitaria, 12 pag. contributie proprie (141-152/190), Bucure~ti, 2016, ISBN 978-606-26-0556-8, CNCSIS, 

cod 102 

Cb.5. Doinita Ciocirlan, lacob Catoiu, Marius Dan Daloia, Nicoleta Rossela Dumitru, lliuta Costel Negricea, Diana Soca, Tudor Edu, 

Anca Cruceru, Emanuela Avram, Alina Avrigeanu, Licenta 2015 pentru absolvenfii anu/111 Zl §i FR, Facultatea de Management

Marketing, Editura Pro Universitaria, 11 pag. contributie proprie ( 138-149/187), Bucure~ti , 2015, ISBN 978-606-64 7-67 4-4, CNCSIS, 

cod 102 

Cb.6. Doinita Ciocirlan, lacob Catoiu, Marius Dan Daloia, Nicoleta Rossela Dumitru, lliuta Costel Negricea, Diana Soca, Tudor Edu, 

Anca Cruceru, Emanuela Avram, Alina Avrigeanu, Licenta 2014 pentru absolvenfii anu/111 Zl §i FR, Facultatea de Management

Marketing, Editura Pro Universitaria, 11 pag. contribu(ie proprie (143-153/203), Bucure~ti. 2014, ISBN 978-606-647-674-4, CNCSIS, 

cod 102 

Cb.7. Doinita Ciocirlan, lacob Catoiu, Marius Dan Daloia, Gheorghe lliescu. Nicoleta Rossela Dumitru. lliuta Coste! Negricea, Diana 

Soca, Tudor Edu, Alexandru llie, Alexandra Mironescu, Anca Cruceru, Emanuela Avram, Alina Avrigeanu, Licenta 2013 pentru 

absolven(ii anu/111 Zl §i FR, Facultatea de Management-Marketing, Editura Pro Universitaria, 11 pag. contributie proprie (147-

157/203), Bucure~ti, 2013, ISBN 978-606-647-674-4, CNCSIS, cod 102 

Cb.S. Doinita Ciocirlan, lacob Catoiu, Marius Dan Daloia, Gheorghe lliescu, Nicoleta Rossela Dumitru, lliuta Costel Negricea, Diana 

Soca, Tudor Edu, Alexandru llie, Alexandra Mironescu, Anca Cruceru, Emanuela Avram, Alina Avrigeanu, Licenta 2012 pentru 

absolventii anul Ill Zl §i FR, Facultatea de Management-Marketing, Editura Pro Universitaria, 11 pag. conlributie proprie (148-

158/205), Bucure~ti , 2012, ISBN 978-606-647-183-1 , CNCSIS, cod 102 

Cb.9. Doinita Ciocirlan, lacob Catoiu, Gheorghe lliescu, Nicoleta Rossela Dumitru, lliuta Costel Negricea, Diana Soca, Tudor Edu, 

Alexandru llie, Alexandra Mironescu, Anca Cruceru, Emanuela Avram, Alina Avrigeanu, Licenta 2011 pentru absolvenfii anu/111 Zl §i 

FR. Facultatea de Management-Marketing, Editura Pro Universitaria, 11 pag. contributie proprie (171-181/247), Bucure~ti, 2011, 

ISBN 978-973-129-844-3, CNCSIS, cod 102 

Articole/studii publicate in reviste de specialitate de circula~ie interna~ionala recunoscute 
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Ri1 . Yang liu, Qu Li, Tudor Edu, Laszlo Jozsa, lliuta Costel Negricea- Mobile shopping platform characteristics as consumer 

behavior determinants, Asia Pacific Journal of Marketing and Logistics, Vol. ahead-of-print, No. ahead-of-print, 2019, ISSN 1355-

5855, DOl: 10.11 08/APJML-05-2019-0308, Clarivate Analytics Master Journal List, Impact Factor (Relative) 0.405 

Rl2. Tudor Edu, lliuta-Costel Negricea, Norbert Haydam, Emanuela Avram- Measuring the intention to return to a foreign tourism 

destination in the cases of two age layers of Generation Y-a logistic regression-centred approach. Evidence from Romania and 

South Africa, European Journal of Interdisciplinary Studies, vol. 11 , nr. 1, pag. 1-17, 2019, ISSN 2067-3795, revista indexata in 

Proquest, DOAJ, Repec 

Rl3. Rodney Duffett, Tudor Edu, lliuta-Costel Negricea- YouTube marketing communication demographic and usage variables 

influence on Gen Y's cognitive attitudes in South Africa and Romania, Electronic Journal of Information Systems in Developing 

Countries, vol. 85, nr. 5, 2019, pag. 1-13, ISSN 1681-4835, revista indexata in Clarivate Analytics (Emerging Sources Citation 

Index), Scopus, IBSS 

Ri4. Rodney Duffett, Dana-Mihaela Petro~anu , lliuta-Costel Negricea, Tudor Edu- Effect of You Tube Marketing Communication on 

Converling Brand Liking into Preference among Millennials Regarding Brands in General and Sustainable Offers in Parlicular. 

Evidence from South Africa and Romania, Sustainability, vol. 11 , nr. 3, februarie, 2019, pag. 604, Basel, Switzerland, ISSN 2071-

1050, Clarivate Analytics Master Journal List, Impact FactoriAlS 0.335 (2018) 

Ri5. Alexandrina Pauceanu, Onise Alpenidze, Tudor Edu, Rodica Zaharia- What Determinants Influence Students to Starl Their 

Own Business? Empirical Evidence from United Arab Emirates Universities, Sustainability, vol. 11 , nr. 1, ianuarie, 2019, pag. 92, 

Basel, Switzerland, ISSN 2071-1050, Clarivate Analytics Master Journal List, Impact F actoriAIS 0.335 (2018) 

Ri6. Rodney Duffett, Tudor Edu, Norbert Haydam, lliuta-Costel Negricea, Rodica Zaharia- A Multi-Dimensional Approach of Green 

Marketing Competitive Advantage: A Perspective of Small Medium and Micro Enterprises from Western Cape, South Africa, 

Sustainability, vol. 10, nr. 10, octombrie, 2018, pag. 3764, Switzerland, ISSN 2071-1050, Clarivate Analytics Master Journal List, 

Impact FactoriAlS 0.335 (2018) 

Ri7. lliuta Castel Negricea, Emanuela Avram, Tudor Edu, Oana Preda- Modelling Satisfaction- a Comprehensive Motivational 

Approach in the Case of Generation Y Tourists. Evidence from Romania, Transformations in Business and Economics, vol. 16, nr. 

2A (41A), 2017, pag. 441-456, Vilnius, Lithuania, ISSN 1648-4460, lSI Master Journal, Impact FactoriAlS 0.085 (2017), revista 

indexata in lSI Web of Science (& Master Journal List) by Thomson Services, Social Sciences Citation Index, Social SciSearch, 

Journal Citation Reports I Social Sciences Edition, EBSCO, IBSS, Econlit, e-JEL, JEL on CD, Scopus, Cabell.s directory 

http://www. transformations. knf. vu .lt/41 a 

Ri8. lliutA Coste! Negricea, Laura Ro~ca, Tudor Edu- Consumer Behaviour Perspectives on Different ECALL Products Installed On 

Various Car Brands In The Context Of A European Harmonised ECALL Service Implementation, Research and Science Today, 

Supplement Nr. 212017, pag. 118-125, Romania, ISSN 2247-4455, revsta indexata in EBSCO, ProQuest, DOAJ 

https://www.rstjournal.coml2017 -21 

Ri9. Norbert Haydam, Theodor Purcarea, Tudor Edu, lliuta Castel Negricea- Explaining Satisfaction at a Foreign Tourism 

Destination- an Intra-Generational Approach. Evidence within Generation Y from South Africa and Romania, Amfiteatru Economic, 

vol. 19, nr. 45, 2017, pag. 344-359, ISSN 1582-9146, Impact FactoriAlS 0.062 (2017), indexed in lSI Thomson Web of Science, 

Scopus, Ebsco, ProQuest, DOAJ, Econlit, Repec, CEEOL, pag. 528-542 

http://www.amfiteatrueconomic.ro/RevistaDetalii RO.asox?Cod=1 064 

Ri10. lliutA Costel Negricea, Tudor Edu, Laura Balan, Uncovering market positioning coordinates using in-depth interviews. 

Evidence from the Romanian modem retail, Studies in Business and Economics, vol. 11 , nr. 2, 2016, ISSN 2344-5146, revista 

indexata in EBSCO, Econlit, Cabell.s directory, DOAJ, 11 pagini, pag. 68-78 

Nume ~i prenume, Edu Tudor (),(1 h n fl 
Data, 13.02.2020 Semnatura olografa ~ I;..Afl11'f''- Page 7 of 23 



https://www. deepdyve .comllplde-gruyterlu ncovering-market -positioning-coordin ates-using-in-depth-interviews-1 J r Z8z8er5 

Ri11. Norbert Haydam, Tudor Edu, lliuta Costel Negricea, Alexandru lonescu- Consumer Behaviour Mutations and Their Impact on 

Retail Development. Evidence form South Africa, Transformations in Business and Economics, vol. 14, nr. 3 (36), 2015, pag. 187-

209, Vilnius, Lithuania, ISSN 1648-4460, lSI Master Journal, Impact FactoriAlS 0.073 (2015), revista indexata in lSI Web of Science 

(& Master Journal List) by Thomson Services, Social Sciences Citation Index, Social SciSearch, Journal Citation Reports I Social 

Sciences Edition, EBSCO, IBSS, Econlit, e-JEL, JEL on CD, Scopus, Cabell.s directory 

http://www. transformations. khf. vu .lt/36 

Ri12. lliuta Costel Negricea, Tudor Edu- Characteristics of the buying decision process for Japanese products- a European 

customer's market perspective, Romanian Economic and Business Review, vol. 10, nr. 4, 12 pages, pag. 187-198, 2015, ISSN 

1842-2497, indexed in: RePEc, Econlit, EconPapers, Index Copernicus 

Ri13. Tudor Edu, Oana Preda, lliuta Costel Negricea- Fashion consumer behaviour patterns prompted by the youngest layer of 

Generation Y. Evidence from Romania, Industria Textila, vol. 65, nr. 6, 2014, pag. 349-357, lSI Master Journal, Impact FactoriAlS 

0.037 (2014), revista indexata in Science Citation Index Expanded, Materials Science Citation Index, Journal Citation 

Reports/Science Edition, World Textile Abstracts, Chemical Abstracts, VINITI, Scopus, Toga FIZ technik, ProQuest Central 

Ri14. Mihai Papuc, Tudor Edu, lliuta Costel Negricea- Purchasing behaviour patterns. Evidence from large surface stores in 

Romania, Polish Journal of Management Studies, vol. 10.2, 2014, Ed. Czestochowa University of Technology, Czestochowa, pag. 

151-160, ISSN 2081-7452, revista indexata in Scopus, BazTech, Econpapers, Repec, Ebsco, Index Copernicus 

http://www.pjms.zim.pcz.pl/purchasinq-behaviour-patterns.-evidence-from-larqe-surface-stores-in-romania.html 

Ri15. Tudor Edu, Willem Adriaan Lotter, lliuta Costel Negricea, Emanuela Maria Avram- Current Cross-cultural Personal Financial 

Behaviour Coordinates: Evidence from Romania and South Africa with a Focus on Young and Educated Individuals, Transformations 

in Business and Economics, vol. 13, nr. 2B (32B), 2014, pag. 833-852, Vilnius, Lithuania, ISSN 1648-4460, lSI Master Journal, 

Impact FactoriAlS 0.040 (2014), revista indexata in lSI Web of Science (& Master Journal List) by Thomson Services, Social 

Sciences Citation Index, Social SciSearch, Journal Citation Reports I Social Sciences Edition, EBSCO, IBSS, Econlit, e-JEL, JEL on 

CD, Scopus, Cabell.s directory 

http://www. transformations. khf. vu .lt/32b 

Ri16. Alexandra Perju-Mitran, Costel I. Negricea, Tudor Edu- Modelling the Influence of Online Marketing Communication on 

Behavioural Intentions, Network Intelligence Studies, vol. II, nr. 2 (4), 2014, pag. 245-254, ISSN 2344-1722, revista indexata in: 

Repec, Econpapers, Ulrich's, CEEOL, EBSCO, Index Copernicus, Eurointernet, NewJour, ScienceCentral 

Ri17. lliu\a Cos tel Negricea, Tudor Edu, Emanuela Avram- Establishing Influence of Specific Academic Quality on Student Satisfaction- co

author, Procedia- Sodal and Behavioral Sciences, vol. 116, February 2014, an Elsevier journal, revista indexata in Science Direct and CPCI (lSI 

Proceedings), pag. 44304435 

Ri18. Tudor Edu, lliuta Castel Negricea, Cristina Popa- Buying and non-buying motives for Citroen cars: an approach from the 

perspective of the Romanian dealerships, International Journal of Eoonomic Practices and Theories (IJEPT) (www.iiept.org), vol. 3, nr. 4, 7 

pagini, pag. 294-300, October 2013, e-ISSN 2247-7225, revista indexata in RePEc, EBSCO, Wor1dCat Cabell's 

http://www.ijept.oraflndex.phpflieptlarticlelviewiBuying and non-

buying motives for Citroen cars an approach from the perspective of %20%20the Romanian dealerships 

Ri19. Tudor Edu, Oana Preda, lliuta Costel Negricea- The Identification of the Marketing Approaches used in the Romanian 

Automotive Market- a Marketing Research, Romanian Economic and Business Review (www.rebe.rau.ro), vol. 8, Special Issue, 13 

pagini, pag. 131 -143, Fall2013, ISSN 1842-2497, revista indexata in RePEc, Econlit, EconPapers, Index Copernicus, clasificata B+ 

de CNCSIS nr. 721 
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http://www.rebe.rau.rolvolume.html 

Ri20. Mihai Papuc, Tudor Edu- Observing the Purchasing Behaviour of the Individuals in the Large Surface Stores During the 2012 

Winter Holidays in Bucharest, Romanian Economic and Business Review {www.rebe.rau.ro), vol. 8, Special Issue, 14 pagini, pag. 

227-240, Fall2013, ISSN 1842-2497, revista indexata in RePEc, Econlit. EconPapers, Index Copernicus, clasificata B+ de CNCSIS 

nr. 721 

http://www.rebe.rau .rolvolume.html 

Ri21. lliuta Castel Negricea, Tudor Edu- Need for a systematic process of marketing planning in Romanian Small and Medium 

Enterprises, Romanian Economic and Business Review {www.rebe.rau.ro), vol. 8, nr. 2, 8 pagini, pag. 144-151 , Summer 2013, ISSN 

1842-2497, revista indexata in RePEc, Econlit, EconPapers, Index Copernicus, clasificata B+ de CNCSIS nr. 721 

http:l/www.rebe.rau.roiREBE%208%202.pdf 

Rl22. Tudor Edu, lliuta Costel Negricea, Alexandru lonescu- Consumer Behaviour Patterns: Identifying Buying Motives for Cool 

Drinks Amongst South Africans under 35 years old, Romanian Economic and Business Review {www.rebe.rau.ro), vol. 8, nr. 1, 7 

pagini, pag. 66-72, Spring 2013, e-ISSN 1842-2497, revista indexaia in RePEc, Econlit. EconPapers, Index Copernicus, clasificata 

B+ de CNCSIS nr. 721 

http:llwww.rebe.rau.roiREBE%208%201 .pdf 

Ri23. Tudor Edu, IIi uta Costel Negricea, Alexandru Nicolaica- Facebook- a Marketing Instrument and Differentiator in Brand Positioning. 

A Case Study on L'Oreal Paris Romania, International Journal of Eoonomic Practices and Theories (IJEPT) (www.iiept.org), vol. 3, nr. 2, 11 

pagini, pag. 92-102, Aprilie 2013, e-ISSN 2247-7225, revista indexata in RePEc, EBSCO, Wor1dCat Cabell's 

http:l/www.ijept.orgflndex.phpfiiept/articlelviewiFacebook a Marketing Instrument 

Ri24. lacob Catoiu, Tudor Edu, lliuta Costel Negricea- The identification of the marketing approaches used in the Romanian banking sector

a marketing research- luaarea prezentata in CCK!rul ronferintei IECS 2012 "THE PERSISTENCE OF THE GLOBAL ECONOMIC CRISIS: 

CAUSES, IMPLICATIONS, SOLUTIONS", Sibiu, 15.06.2012, publicata in manualul conferintei ISBN 978-606-12-0323-9 ~i in Revista 

Eronomica {http:l/eronomice.ulbsibiu.rolrevista.eoonomica), sup. 3, 10 pagini, pag. 69-78, noiembrie 2012, ISSN 1582-6260, indexata in 

RePeC, Ulrich's Periodicals Directory, DOAJ - Directory of Open Access Journals, clasificata B+ de catre CNCSIS nr. 478 

http:l/economice .ulbsibiu. rolrevista.economicalarchivelsuplimenteNolume3-2012. pdf 

Ri25. Costellliuta Negricea, Tudor Edu, Emanuela Maria Avram- Analysis of causal links and relationship between higher education 

quality, student's satisfaction and intention, based on development of a conceptual model, Romanian Economic and Business 

Review (www.rebe.rau.ro), 13 pagini, pag. 47-59, vol. 7, nr. 2, iunie 2012, ISSN 1842-2497, revista indexata in RePEc, Econlit, 

EconPapers, Index Copernicus, clasificata 8+ de catre CNCSIS nr. 721 

http://www. rebe. rau. roiRePEc/rau/journiiSU 12/REBE-SU 12-A5. pdf 

Ri26. Tudor Edu, Costel lliuta Negricea- Brand Positioning- A Marketing Resource and an Effective Tool for Small and Medium 

Enterprises- Journal of Knowledge Management, Economics and Information Technology, vol. 2, issue nr. 1, 9 pagini, februarie 2012, 

ISSN 2069-5934, www.scientificpapers.org, jurnal indexat in DOAJ, RePEc, EBSCO Publishing, Ulrich's Periodicals Directory, Index 

Copernicus International, The Open Access Digital Library, Open J-Gate, Scirus, Google Scholar, Caboose Open Directory 

http:/lwww.scientificpapers.org/economics/brand-positioning-a-marketing-resource-and-an-effective-tool-for-small-and-medium

enterprises/ 

Ri27. Tudor Edu, Cos tel IIi uta Negricea- The Identification of the Marketing Needs and Means of Communication of the Romanian 

Marketing Companies- A Marketing Research- Romanian Economic and Business Review (www.rebe.rau.ro), 15 pagini, pag. 34-48, 

vol. 6, nr. 3, Fall2011, ISSN 1842-2497, revista indexata in RePEc, Econlit, EconPapers, Index Copernicus, clasificata B+ de catre 

CNCSIS nr. 721 
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http://www.rebe.rau.ro/REBE%206%203.pdf 

Ri28. lacob Catoiu, Tudor Edu, lliuta Castel Negricea- The identification of the marketing approaches used by the Romanian 

Internet Service Providers- a marketing research- lucrare prezentata Ia conferinta internationala IECS 2011 "CRISES AFTER THE 

CRISIS. INQUIRIES FROM A NATIONAL, EUROPEAN AND GLOBAL PERSPECTIVE", 18th ed., Sibiu, Romania, mai 2011, 

publicata in manualul conferintei- (ISBN 978-606-12-0139-6) ~i in Revista Eoon001ica (httoJ/economice.ulbsibiu.rdrevista.economica) nr. 4 

(57), 8 pagini, pag. 33-41 , iunie 2011, ISSN 1582-6260, indexata in RePeC, Ulrich's Periodicals Directory, DOAJ- Directory of Open 

Access Journals, clasificata B+ de catre CNCSIS nr. 478 

htto:/flecs.ulbsibiu.ro/archive/2011/iecs 2011 program.pdf 

http://economice. ulbsibiu. ro/revista .economica/archive/RE%204-57-2011 . pdf 

Ri29. lacob Catoiu, Tudor Edu, lliuta Castel Negricea- The impact of the future Free Trade Agreement between the European Union 

and India on the European and Romanian economies from a macromarketing perspective- a marketing research- lucrare prezentata 

Ia Conferinta lntemationala THE ECONOMIC WORLD'S DESTINY: CRISIS AND GLOBALIZATION? -17~ edition, Sibiu, Romania, 

13-14 mai, 2010, publicata in manualul conferintei (ISBN 978-973-739-987-8) ~i in Revista Economica 

(httoJ/econOOlice.ulbsibiu.ro/revista.eoonomica), nr. 5(52), vol. 1, 9 pagini, pag. 55-63, decembrie 2010, ISSN 1582-6260, indexata in 

RePeC, Ulrich's Periodicals Directory, DOAJ- Directory of Open Access Journals, clasificata B+ de catre CNCSIS nr. 478 

http:/flecs.ulbsibiu.ro/archive/201 Oflecs 2010 program.pdf 

http://economice. u lbsibiu .ro/revista .economica/archive/R E %205-52 -vol2-201 0. odf 

Ri30. lacob Catoiu, Tudor Edu- The identification of the Romanian companies' marketing needs and means of communication- a 

marketing research- lucrare prezentata Ia Conferinta lnternationa/a CHALLENGES OF CONTEMPORARY KNOWLEDGE-BASED 

ECONOMY (ICMEA)"- third edition, Alba lulia, Romania, 13-14 noiembrie 2009, publicata in manualul conferintei, editie speciala a 

Annales Universitatis Apulensis Series Oeconomica (http://www.oeconomica.uab.ro), vol. 2, nr. 11, 10 pagini, pag. 969-978, 2009, 

ISSN 1454-9409, indexata BDI- IDEAS/REPEC, DOAJ, ProQuest, publicatie clasificata B+ de catre CNCSIS nr. 510 

http://www .oeconomica. uab.roflndex. php ?p=papers&l=ro&volumul= 1120092 

Ri31. lacob Catoiu, Tudor Edu- The impact of the future Free Trade Agreement between the European Union and South Korea on 

the European and Romanian economies- a marketing research· Jurnalul de Management ~i Marketing 

(www.manaqementmarketing.ro), vol. 3, nr. 4, Editia de iarna, 12 pagini, pag. 37-48, Editura Economica, 2008, ISSN 1842-0206, 

indexata BDI- Repec, DOAJ, EBSCO, Capbell, Copernicus, CEEOL, publicatie clasificata B+ de CNCSIS nr. 864 

http://www. managemen !marketing. ro/home. ph p ?var[ 11=4& var!31=2008& var[2J= 116 

Ri32. lacob Catoiu, Tudor Edu- E/emente de macromarketing vizate de Romania in cadrol negocierilor pentro Acordul de Uber Schimb UE

ASEAN· articol publicat in Revista de Marketing Online (http://econoaoers.reoec.org/article/asejoumV ), volumul 2, nr. 1, martie 2008, Ed. 

Uranus ~i Facuitatea de Marketing- ASE, ISSN 1843-0678, revista indexata BDI- REPEC, 

http://www.edumark.ase.ro/RePEc/rmko/5/2.odf 

Articole/studii publicate in volumele unor manifestari , tiintifice intemationale recunoscute in tara 'i strainatate 

a) in strainatate 

Vi1. lliuta Castel Negricea, Tudor Edu, Norbert Haydam, Emanuela Maria Avram- Generation Y's tourist perceptions and 

information sources: the case of one destination and two nationalities, International E-Conference: Enterprises in the Global 

Economy, Conference proceedings, 7 pagini, pag. 103-109, 21 1unie 2017, ISBN 978-88-95922-97-3, indexata Web of Science 
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Vi2. Tudor Edu, lliuta Castel Negricea, Ovidiu Anicai- MARKETNET- an Internet-based marketing research model for studying 

marketing needs of companies- lucrare publicata in Annals of DAAAM & Proceedings of, THE 22ND DAAAM WORLD SYMPOSIUM, 

INTELLIGENT MANUFACTURING & AUTOMATION: POWER OF KNOWLEDGE AND CREATIVITY (http://daaam.info), 2 pagini, 

pag. 1329-1330, 23·26th November 2011, Austria Center Vienna, Vienna, Austria, ISSN 1726-9679, ISBN 978-3-901509-83-4, 

CPCI- Conference Proceedings Citation Index (lSI Scientific Proceedings), EBSCO Publishing 

http://www.daaam.info/Downloads/Pdfs/proceedings/proceedings 2011/p26553c1 Edu.pdf 

Vi3. lliuta Cos tel Negricea, Tudor Edu, luliu lvanescu- The online environment- a viable entrepreneurship solution for the Romanian 

economics students- a marketing research- lucrare publicata in Annals of DAAAM & Proceedings of THE 22ND DAAAM WORLD 

SYMPOSIUM, INTELLIGENT MANUFACTURING & AUTOMATION: POWER OF KNOWLEDGE AND CREATIVITY 

(http://daaam.info), 2 pagini, pag. 839-840, 23-26th November 2011 , Austria Center Vienna, Vienna, Austria, ISSN 1726-9679, ISBN 

978-3-901509-83-4, CPCI- Conference Proceedings Citation Index (lSI Scientific Proceedings), EBSCO Publishing 

http://www.daaam.info/Downloads/Pdfs/proceedings/proceedings 2011/p2461 Oc1 Negricea.pdf 

b) rn tara 

Vi4. Ivana Stoica, lliuta Castel Negricea, Tudor Edu, Maria-Cristiana Munthiu, Bogdan Galin Velicu- Blog's effect as online 

marketing instrument on consumer behavior- lucrarea prezentata in cadrul conferintei ICBE 2012 (www.unitbv.ro/econ)- 7th 

International Conference on Business Excellence- CHALLENGES DURING THE ECONOMIC CRISIS, Bra~ov, 12-13 octombrie 

2012, 9 pagini, pag. 208-216, publicata in manualul conferintei ISBN 978-606-19-0102-9 

http://www2.unitbv.ro/econ/CONFERINTESIMPOZIOANE.aspx http://www.bizexcellence.ro/Conference/ConferenceArchive.html 

ViS. Ivana Stoica, lliuta Castel Negricea, Tudor Edu- Using blogs as e-/eaming tools by the professional community in Romania, 

lucrare prezentata Ia eLSE 2012 (www.elseconference.euO- The 8th International Scientific Conference eLearning and Software for 

Education- LEVERAGING TECHNOLOGY FOR LEARNING, Bucharest, 26-27 April , publicata in manualul conferin(ei, vol. II, Editura 

Universitara (CNCSIS, cod 180), 7 pagini, pag. 541-547, ISSN 2066- 026X print 2066- 8821 online, revista indexata in bazele de 

date internationale: lSI Web of Knowledge, CEEOL, EBSCO, ProQuest 

http://proceedings.elseconference.euflndex.php?r=site/index&year=2012&index=papers&vol=2 

Vi6. lacob Catoiu, Tudor Edu, Alaa Eldin Husein- Romania- Egypt- a marketing strategy for a better bilateral trade- lucrare 

prezentata Ia Conferinta lnternationala INDUSTRIAL REVOLUTIONS, FROM THE GLOBALIZATION AND POST-GLOBALIZATION 

PERSPECTIVE- 16111 edition, 11 pagini, pag. 76-86, publicata in manualul conferin(ei, Ed. ULBS, Sibiu, Romania, 7-8 mai 2009, 

ISBN 978-973-739-775-1 , indexata lSI Proceedings http://apps.isiknowledge.com 

http://iecs.ulbsibiu.ro/archive/2009/SECTION%20111%202009.pdf 

http:/flecs. ulbsibiu. ro/archive/volu m2009. pdf 

Vi?. lacob Catoiu, Tudor Edu- The Internet Service Provider- an essential element of the microenvironment of marketing for the modem 

enterprise-lucrare publicata in cadrul VOLUMULUIII, "International Economic Conference- ROMANIA WITHIN THE EU: OPPORTUNITIES, 

REQUIREMENTS AND PERSPECTIVES", 7 pagini, pag. 88-94, Universitatea Lucian Blaga, Ed. ULBS, Sibiu, 10-11 mai 2007, ISBN 978-

973-739-428-G, Iucrare indexata lSI proceedings htto:l/apps.isiknowledqe.com 

http:/fteCS.ulbsibiu.ro/archivelvolum2007.odf 

Vi8. lacob Catoiu, Tudor Edu- Internet and E-content- a Marketing approach for the future- lucrare publicata in cadrul VOLUMULUI 

IV, "INTERNATIONAL CONFERENCE- IDENTITY, GLOBALIZATION AND UNIVERSALITY IN THE EASTERN AND CENTRAL 

EUROPEAN ECONOMIC AREA- EVOLUTIONS AND INVOLUTIONS IN THE MODERN AND CONTEMPORARY PERIOD: 

EXPERIENCES, MEANINGS, LESSONS", 5 pagini, pag. 55-59, Universitatea Lucian Blaga, Ed. ULBS, Sibiu, 4-8 mai 2006, ISBN 

978-973-739-259-6 
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Vi9. lacob Catoiu, Tudor Edu- The Concept of Product in the Internet Services- lucrare publicata in cadrul VOLUMULUI I al 

Conferintei ~tiintifice internationals- "ROMANIA- EXIGENTE ALE PROCESULUI DEZVOLTARII DIN PERSPECTIVA INTEGRARII 

1N 2007", 4 pagini, pag. 62-65, Universitatea Lucian Blaga, Ed. ULBS, Sibiu, 6-7 mai 2004, ISBN 973-651-992-9 

Articole/studii publicate in reviste de specialitate de circulatie nationala recunoscute CNCSIS 

Rn1 . Tudor Edu- Particularitatile serviciilor Internet din perspectiva Marketingului- articol publica! in Revista de Marketing 

Management editata de Asociatia Roman a de Marketing, 9 pagini, pag. 363-371 , volumul 5/ 2004, ISSN 1222-9105 

Articole/studii publicate in volumele unor manifestari Jtiintifice nationale 

Vn1. lacob Catoiu, Tudor Edu· Distribufia in domeniul serviciilor Internet- Legatura dintre distribufia serviciilor Internet §i distribufia firmelor 

care utilizeaza servicii online- lucrare publicata in VOLUMUL Conferintei na~onale "MARKETINGUL iNTREPRINDERILOR ROMANE$TI LA 

ORA INTEGRARII EUROPENE", 6 pagini, Academia de Studii Economice Bucure~ti- Facultatea de Marketing, CD editat de Ed. ASE, 11 mai 

2007, ISBN 972-973-594-945-7 

Vn2. lacob Catoiu, Tudor Edu- E-content- semnificatia §i importanta acestui concept pentru dezvoffarea serviciilor pub/ice din Romania dupa 

momentul aderarii Ia Uniunea European8-lucrare publicata Tn cadrul CAIETULUI $TIINTIFIC Nr. 8, Conferinta "IMPLICATIILE TRATATULUI 

INSTITUIND 0 CONSTITUTIE PENTRU EUROPA ASUPRA DREPTULUI PUBLIC $1 A SERVICIILOR PUBLICE", 9 pagini, lnstitutul de 

$tiinte Administrative Paul Negulescu, CD editat de Ed. BURG, Sibiu, 19 mai 2006, ISSN 1582-9448 

Vn3. Tudor Edu- Noi tehnici de comunicare de marketing dezvoffate pe baza ap/icatiilor online- lucrare publicata in VOLUMUL Conferintei 

nayonale "MARKETING $1 COMUNICARE iN AFACERI", 5 pagini, Academia de Studii Economice Bucure~ti- Facultatea de Marketing, CD 

editat de Ed. ASE, 12-13 mai 2006, ISBN 973-594-825-7 

Vn4. lacob Catoiu, Tudor Edu· lmpactul aplica{iilor on-line asupra reformei serviciilor pub/ice cu caracter comercial §i economic

lucrare publicata in cadrul CAIETULUI $TIINTIFIC Nr. 7 al Sesiunii $tiintifice Anuale "REFORMELE ADMINISTRATIVE $1 

JUDICIARE iN PERSPECTIVA INTEGRARII EUROPENE", lnstitutul de $tiinte Administrative Paul Negulescu, 8 pagini, pag. 161-

168, Ed. BURG, Sibiu, 20-21 mai 2005, ISSN 1582-9448 

Vn5. lacob Catoiu, Tudor Edu- Conceptul de Marketing in Oomeniul Serviciilor Internet- lucrare publicata in cadrul CAIETULUI 

$TIINTIFIC nr. 6 al Sesiunii $tiintifice Jubiliare "REFORMELE ADMINISTRATIVE $1 JUDICIARE iN PERSPECTIVA INTEGAARII 

EUROPENE", lnstitutul de $tiinte Administrative Paul Negulescu, Ed. BURG, Sibiu, 21-22 mai 2004, ISSN 1582-9448 

Lucrari (E1 , E2 etc.) prezentate Ia diferite seminariilexpozitii, inovatii etc., dupa caz, prin care se aduc contributii Ia 

dezvoltarea domeniului 

E1 . Tudor Edu, Costel Negricea, Nicoleta-Rossela Dumitru, Effective marketing guidelines for romanian internet service providers, 

Holistic Marketing Management Journal (http://holisticmarketingmanagement.ro), Vol.l , Issue 4, 8 pagini, pag. 25-32, Editura PRO 

Universitaria (CNCSIS, cod 102), Bucuresti, 2011, ISSN 2247-1189, revista indexata in bazele de date internationals: IDEAS ~i 

EconPapers 

http://holisticmarketingmanagement.ro/journal-issues/ 

E2. Castel Negricea, Tudor Edu, Emanuela Maria Avram, The Particularities of Academic Marketing in the knowledge-based 

society, Holistic Marketing Management (http://holisttcmarketingmanagement.ro), Vol.l, Issue 3, 8 pagini, pag. 22-29, Editura PRO 

Universitaria (CNCSIS, cod 1 02), Bucure~ti, octombrie 2011, ISSN 2247-1189, revista indexata in bazele de date internationale: 

IDEAS ~i EconPapers 

http://holisticmarketingmanagementro/journal·tssues/ 
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E3. Tudor Edu, Coste! Negricea, Nicoleta-Rossela Dumitru, The strategic marketing plan - an essential tool for all small and 

medium entreprises (SME). Holistic Marketing Management Journal (http://holisticmarkehngmanaqementro), Vol.l , Issue 2, 10 

pagini, pag. 36-45, Editura PRO Universitaria (CNCSIS, cod 1 02). Bucuresti, 2011 , ISSN 2247-1189, revista indexata in bazele de 

date internationale: IDEAS ~~ EconPapers 

h ttp.//holisticmarketinqmanagement. ro/journal-issuesi 

E4. Coste! Negricea, Nicoleta-Rossela Dumitru, Tudor Edu, Between Hope and Reality. The Role of Romanian Universities in 

Student-Employer Relationship, Holistic Marketing Management Journal (http.//hohsticmarket1ngmanagementro), Vol. I, Issue 1, 9 

pagini, pag. 66-74, Editura PRO Universitaria (CNCSIS, cod 1 02), Bucuresti, 2011 , ISSN 2247-1189, revista indexata in bazele de 

date internationale: IDEAS ~i EconPapers 

http://holisticmarketingmanagement.ro/journal-lssues, 

4. Cit~ri ale lucr~rilor publicate: referinta bibliografica a lucrarii citata (Ci1, Ci2) §i referinta I ele bibliografica I e a I 

ale l ucr~rii care citeazi (Ci1.1, Ci1 .2 .... , Ci2.1, Ci2.2, etc.) 

Ci1 . lliuta Costal Negricea, Tudor Edu, Emanuela Avram- Establishing Influence of Specific Academic Quality oo Student SatisfacOOn- co

author, Procedia- Social and Behavioral Scien<l!S, vol. 116, February 2014, an Elsevier journal, revista indexata in Science Direct and CPCI (lSI 

Proceedings), pag. 4430-4435 

Ci1.1 Puska, A., Maksimovic, A. , & Fazlic, S. (2015). Utjecaj kvalitete na zadovoljstvo i lojalnost studenata. Poslovna 

izvrsnost: znanstveni casopis za promicanje kulture kvalitete i poslovne izvrsnosti, 9(2), 101-118. 

Ci1 .2 Zekic-Susac, M., & Babic, I. D. (2015). Discovering patterns of student behaviour in e-learning environment. HIGHER 

GOALS IN MATHEMATICS EDUCATION, 94. 

Ci1 .3 Hasan, L. M., & Masri, R. (2015). Factors Influence the Satisfaction of International Students at Private Universities 

in Malaysia. International Journal of Science and Research, 4(8), 136-142. 

Ci1.4 E>urdevic Babic, I. (2015). Predicting student satisfaction with courses based on log data from a virtual learning 

environment- a neural network and classification tree model. Croatian Operational Research Review, 6(1), 105-120. 

Ci1 .5 Sugiono, S., lhamuddin, 1. , & Rahmawan, A. (2014). Klasterisasi Mahasiswa Difabel Indonesia Berdasarkan 

Background Histories dan Studying Performance. INDONESIAN JOURNAL OF DISABILITY STUDIES (/JDS), 1(1). 

Ci1 .6 ~elik , A. K., Oktay, E., Ozen, 0., Karaaslan , A. , & Yarba~1 . I. Y. (2018). Assessing Postgraduate Students' 

Satisfaction with Quality of Services at a Turkish University Using Alternate Ordered Response Models. Periodica 

Polytechnica Social and Management Sciences, 26(1 ), 87-101. 

Ci1.7 Puska, A., & Ejubovic, A. (2016). QUALITY ENHANCEMENT THROUGH DETERMINING THE GAP BETWEEN 

THE EXPECTATIONS AND PERCEPTIONS OF STUDENTS: eMPIRICA COLLEGE CASE STUDY. Zbornik Radova 

Ekonomskog Fakulteta u lstocnom Sarajevu, (12). 

Ci1 .8 Lodi, E., Boerchi, D., Magnano, P., & Patrizi, P. (201 7). College Satisfaction Scale (CSS): Evaluation of contextual 

satisfaction in relation to college student life satisfaction and academic performance. BPA-Applied Psychology Bulletin 

(Bollettino di Psicologia Applicata), 65(279). 

Ci1 .9 Martasubrata, N., & Suwatno, S. (2016). MUTU LAYANAN AKADEMIK SEBAGAI DETERMINAN KEPUASAN 

MAHASISWA. Jurnal Pendidikan Manajemen Perkantoran, 1(1), 143-151 . 

Ci1 .10 Puska, A. , Berbic, S., & Maksimovic, A. (2017). The Impact of Quality and the Satisfaction of Students on the Use 

of Higher Education Services in the Case of eMPIRICA College. Oeconomica Jadertina, 6(2), 21-38. 
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Ci1.11 Roccon, A. (2016). Student's lived experience of online RN-to-BSN nursing education: A qualitative 

phenomenological study(Doctoral dissertation, University of Phoenix). 

Ci1 .12 Puska, A., Ejubovic, A., & Beganovic, A. I. (2016). Student feedback as a guideline for higher education quality 

enhancement. Ekonomika, 62(4), 39-54. 

Ci1 .13 Puska, A., Maksimovic, A. , & Fazlic, S. (2015). Impact of quality on student satisfaction and loyalty. Poslovna 

izvrsnost, 9(2), 101. 

Ci1.14 Hoang, K. V. (2016)./nvestigating student satisfaction in public education: the case of Ho Chi Minh city(Master's 

thesis). 

Ci1 .15 Sarkane, G., & Sloka, B. (2014). HIGHER EDUCATION ESTABLISHMENT CHOICE INFLUENCING 

FACTORS. Business and Uncertainty: Challenges for Emerging Markets. 65. 

Ci1 .16 Ullah, M. A., Alam, M. M., Mahiuddin, M., & Rahman, M. M. (2019). Predicting Factors of Students Dissatisfaction 

for Retention. In Emerging Technologies in Data Mining and Information Security (pag. 501-510). Springer, Singapore. 

Ci1 .17 Rani, R. (2014). A Perceptual Analysis on the Evaluation of Quality Attributes of Engineering Colleges (Doctoral 

dissertation). 

Ci1.18 Ayuk, P. T .• & Jacobs, G. J. (2018). Developing a measure for student perspectives on institutional effectiveness in 

higher education. SA Journal of Industrial Psychology, 44(1 ), 1-12. 

Ci1.19 Lima, A., & Smith, W. (2018) . Satisfacci6n estudiantil de pregrado del area de ciencias sociales y sus 

determinantes en Ia Universidad Nacional del Altiplano-2017. 

Ci1 .20 Fierro, A. P., Chavez, P. A., & Lanas, J. G. (2017). PRINCIPALES FACTORES ORGANIZATIVOS QUE INFLUYEN 

EN LA SATISFACCION ESTUDIANTIL DE LAS UNIVERSIDADES. Economia y Negocios, 8(1). 

Ci1 .21 de Sousa Walter, C. E., & dos Santos Leite, R. A. (2018). DESEMPENHO E SATISFACAO ACADEMICA. South 

American Development Society Journal, 4(11 ), 321. 

Ci1 .22 Marinoiu, A.M., Wahed, L., Zaharia, R., & Zaharia, R.M. (2017), Foreign Students at Medical Schools in Romania: 

Empirical Evidence about Motivations, Perceptions and Intention After Graduation. Transformations in Business & 

Economics, 16(2A), 564-580. 

Ci1.23 Mursa, G.C., lacobuta, A.O., Socoliuc, O.R., Clipa, R.I., Butiseaca, A. (2018), Youth Unemployment Among EU 

Countries - A Challenge for Sustainable Growth and Social Cohesion. Transformations in Business & Economics, 17(28), 

701-720. 

Ci1 .24 Fajcikova, A., & Urbancova, H. (2019), Factors Influencing Students' Motivation to Seek Higher Education-A Case 

Study at a State University in the Czech Republic, Sustainability, 11(17), 4699 

Ci2. Tudor Edu, Coste! lliuta Negricea- Brand Positioning - A Marketing Resource and an Effective Tool for Small and Medium 

Enterprises- Journal of Knowledge Management, Economics and Information Technology, vol. 2, issue no. 1, 9 pagini, februarie 

2012, ISSN 2069-5934, www.scientificpapers.org, jurnal indexat in DOAJ, RePEc, EBSCO Publishing, Ulrich's Periodicals Directory, 

Index Copernicus International, The Open Access Digital Library, Open J-Gate, Scirus, Google Scholar, Caboose Open Directory 

http://www.scientificpapers.org/economics/brand-positioninq-a-marketinq-resource-and-an-effective-tool-for-small-and-medium

enterprises/ 

Ci2.1 Moise, D., & Cruceru, A. F. (2014). An empirical study of promoting different kinds of events through various social 

media networks websites. Procedia-Social and Behavioral Sciences, 109, 98-102. 

Ci2.2 Ntsiful, E. M. M. A. N. U. E. L. (2016). Brand Positioning and Customer Loyalty in the Ghanaian Universal Banking 

Sector: The Moderating Effect of Switching Cost (Doctoral dissertation, University Of Ghana). 
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Ci2.3 Gallaher. M. (2015). Impact of Negative Media Coverage of Nike's Spokespeople on College Students' Brand 

Perceptions(Doctoral dissertation). 

Ci2.4 Gokerik, M. (2013). $ehir markala§masmm giri§imciltk Ozerine etkisi: U§ak iii ornegi (Doctoral dissertation, Sel9uk 

Oniversitesi Sosyal Bilimler EnstitOsO). 

Ci3. Norbert Haydam, Theodor Purcarea, Tudor Edu, lliu\a Castel Negricea- Explaining Satisfaction at a Foreign Tourism 

Destination- an Intra-Generational Approach. Evidence within Generation Y from South Africa and Romania, Amfiteatru Economic, 

vol. 19, nr. 45, 2017, ISSN 1582-9146, AIS 0.062 (2017), indexed in lSI Thomson Web of Science, Scopus, Ebsco, ProQuest, DOAJ, 

Econlit, Repec, CEEOL, pag. 528-542 

http://www .amfiteatrueconomic.ro/RevistaDetalii RO. aspx?Cod= 1 064 

Ci3.1 Dabija, D. C., Bejan, B. M., & Tipi, N. (2018). Generation X versus millennials communication behaviour on social 

media when purchasing food versus tourist services. Economics and Management. 

Ci3.2 Vitouladiti, 0 ., & Ntaka, A. PARALLEL SESSION 6C: NEFELI 8 ROOM:"MARKETING IN HOSPITALITY, TRAVEL & 

TOURISM" 149. EFFECTIVE TOURISM MARKET SEGMENTATION BY USING DEMOGRAPHIC VARIABLES IN 

RELATION TO DESTINATION'S CHARACTERISTICS AND CHOICE CRITERIA. IMPLICATIONS FOR MARKETING IN 

TOURISM AND TOUR OPERATING. TOURMAN 2018, 429. 

Ci3.3 Viljoen, A. , Kruger, M., & Saayman, M. (2018). Ageing in a modern era: evidence from South African resort spa 

visitors. Southern African Business Review, 22(1). 

Ci3.4 Dabija, D.C., Bejan, B., & Dinu. V. (2019), How Sustainability Oriented is Generation Z in Retail? A Literature 

Review, Transformations in Business & Economics, 18(2), 140-155. 

Ci4. Castel lliuta Negricea, Tudor Edu, Emanuela Maria Avram- Analysis of causal/inks and relationship between higher education 

quality, student's satisfaction and intention, based on development of a conceptual model, Romanian Economic and Business 

Review (www.rebe.rau.ro), 13 pagini, pag. 47-59, vol. 7, nr. 2, iunie 2012, ISSN 1842-2497, revista indexata in RePEc, Econlit, 

EconPapers, Index Copernicus, clasificata B+ de catre CNCSIS nr. 721 

http://www .rebe.rau. ro/RePEc/rau/journi!SU 12/RE BE-SU 12-A5. pdf 

Ci4.1 Alhudaithy, A. I. (201 4). The Effect of the Service Quality Provided by Saudi Universities on Students' Satisfaction: A 
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5. Proiecte de cercetare-dezvoltare ob~inute prin competi~ie, nationale (Pn1, Pn2 etc.) ~i/sau internationale (Pi1, Pi1 

etc.) 

Proiecte interna\ionale de cercetare·dezvoltare ob\inute prin competi\ie 

Pi1 . Infrastructure Harmonised eCall European Pilot (HeERO) 

Programul: European Union's Connecting Europe Facility (CEF) Transport Sector 

Sursa de finantare: The Connected Europe Fund Annual Programme 

Titlul proiectului: Infrastructure Harmonised eCall European Pilot (HeERO) 

Numarul ~i data contractului: INEA/CEFfTRANSI1031743 

Volumul finantarii: Buget/ Buget + Cofinantare: 15.315.979,5 I 30.631.959 EUR 

Perioada finantarii: 01.01.2015- 31 .12.2017 

Functia detinuta de candida! in cadrul proiectului: membru in echipa de cercetare 

Proiecte nationale de cercetare-dezvoltare obtinute prin competitie 

Pn1 . PCCA 2011 I BYZANTION· Byzantine and Post-Byzantine Landmarks of Manuscript Illuminations (Programul Proiecte 

Colaborative de Cercetare Aplicativa- PCCA Tip 2) 

Programul: PCCA 2011 

Sursa de finantare: UEFISCDI 

Titlul proiectului: BYZANTION· Byzantine and Post-Byzantine Landmarks of Manuscript Illuminations 

Numarul ~i data contractului: 21812012 

Volumul finantarii: Buget/ Buget + Cofinantare: 2.000.000 I 2.666.667 Lei 

Perioada finantarii : 02.07.2012- 31 .12.2016 

Functia detinuta de candida! in cadrul proiectului: membru in echipa de cercetare 

Pn2. PNCDI2 I EMARKETING· Cercetarea fi dezvoltarea unei platforme interactive, multidisciplinare fi complexe pentru 

imbunata\irea sistemului educa\ional de marketing prin interconectarea mediului universitar cu piata muncii din Romania 

in contextul dezvoltarii durabile (Programu/4· Parteneriate fn domenii prioritare) 

Programul: PNCDI2 

Sursa de finantare: CNMP/UEFISCDI 

Titlul proiectului: EMARKETING- Cercetarea ~ i dezvoltarea unei platforme interactive, multidisciplinare ~i 

complexe pentru imbunatatirea sistemului educational de marketing prin interconectarea mediului universitar cu 

piata muncii din Romania in contextul dezvoltarii durabile 

Numarul ~i data contractu lui: 9210312008 

Volumul finantarii : Buget/ Buget + Cofinantare: 676.819,77/759.418,49 Lei 

Nume ~i prenume, Edu Tudor ___A l...n d 
Data, 13.02.2020 Semnatura olografa G lJ-M~ Page 18 of 23 



Perioada finantarii : 01 .10.2008- 15.12.2011 

Functia detinuta de candida! in cadrul proiectului: responsabil de proiect din partea partenerului 2 

Pn3. PNCDI2 1 COMINOVATIV- Cercetari privind demersurile comunicationale de marketing ale IMM-urilor, in vederea 

oferirii unor solutii inovative pentru cre~terea competitivitatii, in contextul politicilor de dezvoltare durabila Ia nivel 

european (Programu/4- Parteneriate fn domenii prioritare) 

Programul: PNCDI2 

Sursa de finan\are: CNMPIUEFISCDI 

Titlul proiectului: COMINOVATIV- Cercetari privind demersurile comunicationale de marketing ale IMM-urilor, in 

vederea oferirii unor solu\ii inovative pentru cre~terea competitivitatii. in contextul politicilor de dezvoltare durabila 

Ia nivel european 

Numarul ~i data contractului: 9209012008 

Volumul finantarii: BugeU Buget + Cofinantare: 676.819,77 /706.823,77 Lei 

Perioada finantarii: 01 .10.2008- 15.12.2011 

Functia detinuta de candida! in cadrul proiectului: responsabil de proiect din partea partenerului 1 

Pn4. PNCDI2 I ED NET· Cercetari privind realizarea unui sistem integrat complex de diseminare a rezultatelor cercetarii 

~tiintifice Ia nivel national pentru promovarea ~i sustinerea educatiei privind respectarea drepturilor de proprietate 

intelectuala (Programu/4· Parteneriate in domenii prioritare) 

Programul: PNCDI2 

Sursa de finantare: CNMP/UEFISCDI 

Titlul proiectului: EDNET- Cercetari privind realizarea unui sistem integral complex de diseminare a rezultatelor 

cercetarii ~tiin!ifice Ia nivel national pentru promovarea ~i sustinerea educatiei privind respectarea drepturilor de 

proprietate intelectuala 

Numarul ~i data contractului: 92102/2008 

Volumul finantarii : BugeU Buget + Cofinantare: 711 .642,81/807.618,94 Lei 

Perioada finantarii: 01 .10.2008 - 15.12.2011 

Functia detinuta de candida! in cadrul proiectului: membru in echipa de cercetare 

Pn5. PNCDI2 I SIMFERM· Metode ~i instrumente moderne de management al resurselor ~i activitatilor destinat fermelor ~i 

intreprinzatorilor din mediul rural (Programu/4- Parteneriate in domenii prioritare) 

Programul: PNCDI2 

Sursa de finantare: CNMPIUEFISCDI 

Titlul proiectului: SIMFERM- Metode ~ i instrumente moderne de managemental resurselor ~i activitatilor destinat 

fermelor ~i intreprinzatorilor din mediul rural 

Numarul ~i data contractului: 52155/2008 

Volumul finantarii: BugeU Buget + Cofinantare: 730.104,33/865.205,33 Lei 

Perioada finantarii: 01 .10.2008 - 15.12.2011 

Functia detinuta de candida! in cadrul proiectului: membru in echipa de cercetare 

Pn6. PNCDI2 I INFOMARK· Cercetari privind dezvoltarea unui sistem integrat, complex ~i interactiv de informatii pentru 

asistarea deciziilor de marketing ale organizatiilor romane~ti in vederea cre~terii competitivitatii (Programu/4- Parteneriate in 

domenii prioritare) 

Programul: PNCDI2 
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Sursa de finantare: CNMP 

Titlul proiectului: INFOMARK- Cercet1iri privind dezvoltarea unui sistem integral, complex ~i interactiv de 

informatii pentru asistarea deciziilor de marketing ale organizatiilor romane~ti in vederea cre~terii competitivitatii 

Numarul ~i data contractulu i: 9106612007 

Volumul finantarii: Buget/ Buget + Cofinantare: 1.269.832,00 /1 .381 .282,00 Lei 

Perioada finantarii: 18.09.2007- 15.12.2010 

Func!ia de!inuta de candidat in cadrul proiectului: responsabil de proiect din partea parteneru lui 1 

Pn7. PNCDI2/ BIOREGIS- Platforma software pentru evaluarea riscului de poluare a solului bazata pe utilizarea tehnologiei 

GIS 'i a tehnologiilor de bioremediere electrocinetica (Programu/4- Parteneriate in domenii prioritare) 

Programul: PNCDI2 

Sursa de finantare: CNMP 

Titlul proiectului: BIOREGIS- Platforma software pentru evaluarea riscului de poluare a solului bazata pe 

utilizarea tehnologiei GIS ~i a tehnologiilor de bioremediere electrocinetica 

Numarul ~i data contractu lui: 1103612007 

Volumul finantarii: Buget/ Buget + Cofinantare: 1.216.455,00 /1 .543.916,50 Lei 

Perioada finantarii: 14.09.2007 - 18.09.2010 

Functia detinuta de candida! in cadrul proiectului: membru in echipa de cercetare 

Pn8. CEEX I ROSERIS- Platforma software pentru evaluarea riscului seismic in Romania, bazata pe utilizarea tehnologiilor 

GIS 

Programul: CEEX 

Sursa de finantare: CNMP 

Titlul proiectului: ROSERIS- Platforma software pentru evaluarea riscului seismic in Romania, bazata pe 

utilizarea tehnologiilor GIS 

Numarul ~i data contractului: 11912006 

Volumul finantarii: Buget/ Buget + Cofinantare: 1.300.000,00 /1.383.333,00 Lei 

Perioada finantarii: 15.09.2006-29.08.2008 

Functia detinuta de candida! in cadrul proiectului: membru in echipa de cercetare 

Pn9. CEEX I SINTESERV- Sistem informatic integrat jude~ean/regional bazat pe lnterconectarea lnstitu~iilor Publice ' i 

destinat Furnizarii de Servicii Electron ice catre Cetateni 'i catre Mediul de Afaceri 

Programul: CEEX 

Sursa de finantare: AMCSIT Politehnica 

Titlul proiectului: SINTESERV- Sistem informatic integra! judeteanlregional bazat pe lnterconectarea lnstitutiilor 

Publice ~i destinat Furnizarii de Servicii Electronice catre Cetateni ~i catre Mediul de Afaceri 

Numarul ~i data contractului: 12312006 

Volumul finantari i: Buget/ Buget + Cofinantare: 1.500.000,00 / 1.835.023,00 Lei 

Perioada finantarii: 20.07.2006 - 20.09.2008 

Functia detinuta de candida! in cadrul proiectului: membru in echipa de cercetare 

Pn10. CEEX I SIMVAPS· Sistem Electronic de lnformare ' i Mediere pentru Munca Ia Domiciliu, Valorificarea Produselor 'i 

Serviciilor din Gospodarie ' i Gasirea de Oportunita~i de Afaceri in Zone Slab Dezvoltate Economic 

Programul: CEEX 
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Sursa de finantare: AMCSIT Politehnica 

Titlul proiectului: SIMVAPS- Sistem Electronic de lnformare ~ i Mediere pentru Munca Ia Domiciliu, Valorificarea 

Produselor ~i Serviciilor din Gospodarie ~i Gasirea de Oportunitati de Afaceri in Zone Slab Dezvoltate Economic 

Numarul ~i data contractului: 126/2006 

Volumul finantarii: Bugetl Buget + Cofinantare: 1.500.000,00 11.835.023,00 Lei 

Perioada finantarii: 20.07.2006- 20.09.2008 

Functia detinuta de candida! in cadrul proiectului: membru in echipa de cercetare 

Pn11. CEEX I MODEXP- Sistem virtual de modelare ~i evaluare a efectelor incendiilor ~i exploziilor in mediu urban. 

Programul: CEEX 

Sursa de finantare: CNMP 

Titlul proiectului: MODEXP- Sistem virtual de modelare ~i evaluare a efectelor incendiilor ~i exploziilor in mediu 

urban 

Numarul ~ i data contractului: 40/2005 

Volumul finantarii: Bugetl Buget + Cofinantare: 800.000,00 11.050.000,00 Lei 

Perioada finantarii: 10.10.2005 - 15.11.2007 

Functia de(inuta de candida! in cadrul proiectului: membru in echipa de cercetare 

Pn12. CEEX 1 PROM ED- Platforma multifunctionala destinata optimizarii metodelor de diagnostic ~i decizie in serviciile medicale 

Programul: CEEX 

Sursa de finantare: CNMP 

Titlul proiectului: PROMED· Platforma multifunctionala destinata optimizarii metodelor de diagnostic ~i decizie in 

serviciile medicale 

Numarul ~i data contractului: 3/2005 

Volumul finantarii : Bugetl Buget + Cofinantare: 1.483.800,00 11 .805.900,00 Lei 

Perioada finantarii: 05.10.2005- 20.07.2008 

Functia detinuta de candida! in cadrul proiectului: membru in echipa de cercetare 

Pn13. RELANSIN I Sistem de servicii pentru documentare, inform are ~i transferal informatiilor tehnice, economice, juridice, 

armonizate UE, in sectorul industrial 

Programul: RELANSIN 

Sursa de finantare: RELANSIN (AMCSIT Politehnica) 

Titlul proiectului: Sistem de servicii pentru documentare, informare ~i transfer al informatiilor tehnice, economice, 

juridice, armonizate UE, in sectorul industrial 

Numarul ~i data contractului: 1999/2004 

Volumul finantarii: Bugetl Buget + Cofinantare: 130.000,001230.000,00 Lei 

Perioada finantarii: 15.09.2004- 31.05.2006 

Functia detinuta de candida! in cadrul proiectului: membru in echipa de cercetare 

Pn14. INFOSOC I SISOPN- Sistem integrat securizat pentru informare, gestionare ~i documentare a obiectelor de arta din 

patrimoniul na1ional. 

Programul: INFOSOC 

Sursa de finantare: INFOSOC (ICI) 
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Titlul proiectului: SISOPN- Sistem integra! securizat pentru informare, gestionare ~i documentare a obiectelor de 

arta din patrimoniul national 

Numarul ~i data contractului: 12512004 

Volumul finantarii: Bugetl Buget + Cofinantare: 150.000,00/250.000,00 Lei 

Perioada finantarii: 16.08.2004- 15.05.2006 

Functia detinuta de candida! in cadrul proiectului: membru in echipa de cercetare 

Pn15. AMTRANS I SIGOAEIM- Sistem integrat de gestionare 'i optimizare a activita~ii de exploatare a izvoarelor de apa 

minerala 

Programul: AMTRANS 

Sursa de finantare: AMTRANS (IPA) 

Titlul proiectului: SIGOAEIM- Sistem integral de gestionare ~ i optimizare a activitatii de exploatare a izvoarelor 

de apa minerala 

Numarul ~i data contractului: 7825/2004 

Volumul finantarii: Bugetl Buget + Cofinantare: 281 .000,00 I 519.600,00 Lei 

Perioada finantarii: 01.09.2004- 31.08.2006 

Functia de\inuta de candida! in cadrul proiectului: membru in echipa de cercetare 

Pn16. INFOSOC I BIOSAFE· Platforma multisenzoriala bazata pe tehnologii biometrice pentru managementul accesului in 

zone securlzate 

Programul: INFOSOC 

Sursa de finantare: INFOSOC (ICI) 

Titlul proiectului: BIOSAFE· Platforma multisenzoriala bazata pe tehnologii biometrics pentru managementul 

accesului in zone securizate 

Numarul ~i data contractului: INF-119118.11 .203 

Volumul finantarii : Buget/ Buget + Cofinantare: 137.200,001237.200,00 Lei 

Perioada finantarii: 18.11.2003- 10.12.2004 

Functia detinuta de candida! in cadrul proiectului: membru in echipa de cercetare 

Pn17. INFOSOC I SIMCON- Sistem informatic integrat de masurare a consumurilor pentru utilitati casnice ~i colectare 

electronica a platilor 

Programul: INFOSOC 

Sursa de finantare: INFOSOC (ICI) 

Titlul proiectului: SIMCON- Sistem informatic integral de masurare a consumurilor pentru utilitati casnice ~i 

colectare electronica a platilor 

Numarul ~i data contractului: 99105.08.2003 

Volumul finantarii : Buget/ Buget + Cofinantare: 280.000,00 I 400.000,00 Lei 

Perioada finantarii: 05.08.2003 - 30.05.2005 

Functia detinuta de candida! in cadrul proiectului: membru in echipa de cercetare 

Pn18. RELANSINI Servicii de informare publica integrate in comunicatiile pentru telefonia mobila 

Programul: RELANSIN 

Sursa de finantare:; RELANSIN (AMCSIT Politehnica) 
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Titlul proiectului: Servicii de informare publica integrate in comunicatiile pentru telefonia mobila; Membru in 

echipa de cercetare 

Numarul ~i data contractului: 1712/2003 

Volumul finantarii: BugeU Buget + Cofinantare: 102.700,00 / 132.700,00 Lei 

Perioada finantarii: 31 .03.2003-15.02.2005 

Functia detinuta de candida! in cadrul proiectului: membru in echipa de cercetare 

6. Alte proiecte (POSDRU, PHARE, cu mediul de afaceri etc.) 

Data: 13.02.2020 
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